
GettinG the Word out
Now that you picked an event location and have all of the necessary approvals and permits, it’s 
time to start spreading the word! Traditional marketing consists of mail, TV, radio, newspaper 
advertisements and signs posted about town. These methods can be effective, reach large 
audiences, and should be looked into, but they can come at a high cost. Don’t let that get you 
down though. The IETF has many templates available for you to download for free at www.
essentialtremor.org/diy, to make marketing your event easier. 

Templates available include:
•	 Customizable Poster
•	 Letter to the Editor
•	 Press Release
•	 Sponsorship Proposal
•	 Digital Downloads – Facebook/Twitter cover photo, e-mail signature and a desktop 

wallpaper.

Use these templates to reach out to your local media. Submit your press release to radio 
stations, TV stations, newspapers and magazines. Write a letter to the editor sharing your story 
on why you are organizing an ET event. Paint your town with ET posters and flyers. You can 
become the face of ET in your community and help educate others about the condition while 
recruiting for your event. 

The internet has also spawned many highly targeted, low-cost, and sometimes free marketing 
channels ideal for creating a buzz about your event. Here is a list of some web marketing 
options you may want to consider:

Facebook, Twitter, Social Media – There are countless online communities and fan pages 
out there filled with people passionate about the same cause you are raising money for.  Get 
involved with these people and immerse yourself in the online conversation. Promote your 
event on your Facebook, LinkedIn or Twitter page, invite your online friends and encourage 
them to recruit to get involved. Post news and updates about your involvement.

Submit Your Event to an Online Events Calendar – There are many websites that will give 
you a free event listing on their online calendar. Submit your event to as many of these as 
possible and make sure to include a link back to the IETF website in the description.

E-mail - Reach out to the IETF for a targeted e-mail sent to people with a connection to ET 
in your community. The staff will be happy to send out an e-mail in your town to help promote 
your event.


